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Millennials and the 
future of wealth 
management
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TRUSTED BY THE WORLD’S LEADING COMPANIES

“We use CB Insights to find emerging trends 
and interesting companies that might signal a shift in 

technology or require us to reallocate resources.”



3

Own the future.

The CB Insights machine intelligence platform 
synthesizes, analyzes and visualizes millions of 
documents to deliver fact-based insights. It 
enables smart companies to predict trends, see 
competitors’ strategies, explore new markets and 
reveal opportunities to capitalize on change.

CLICK TO TRY CB INSIGHTS

https://app.cbinsights.com/login?utm_source=deck
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The “American Dream”

To own a home

I N  1 9 6 8

W A S

*As of 2/25/18



55

The “American Dream”
I N  2 0 1 8

I S . . .

*As of 2/25/18
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The “American Dream”

To own a home

I N  2 0 1 8

I S

*As of 2/25/18



7

Millennials have a bad reputation but are driven by 
the same dream 

Homeownership is being driven by 
millennials over gen X or boomers

The American Dream’s Long Nightmare is Ending
US homeownership rate, share of households that own their dwelling

Financial 
Crisis

42%

31%

16%

10%

Millennials Gen X Baby Boomers Silent Generation

Source: US Census, Zillow
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“Two-thirds of people who open 
accounts in Rocket are buying 

a home. Half of those are millennials.”

M I L L E N N I A L S  W A N T  T O  B U Y  H O M E S

Regis Hadiaris, Product Lead

2017 CB Insights Future of Fintech
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By 2030, millennials will hold 5x as much wealth
Forecasted total financial assets held by millennials in ($T)

Source: US Census, Ribbit Capital analysis

T H E Y  M A Y  N O T  B E  A B L E  T O  A F F O R D  I T  T O D A Y  B U T . .

$4.5T

$20T



10

The new attack vectors for wealth management

C U S T O M E R  A C Q U I S I T I O N

Next gen-platforms are 
attracting first-time investors 
into the market ahead of the 
great wealth transfer

P R O D U C T  S T R A T E G Y

Startups are iterating 
aggressively on product and 
capitalizing on digital asset 
classes ahead of incumbents

B U S I N E S S  M O D E L  S H I F T S

New delivery mechanisms are 
putting downward pressure on 
costs and are posing fresh 
challenges for incumbents

1 2 3
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The new attack vectors for wealth management

C U S T O M E R  A C Q U I S I T I O N

Next gen-platforms are 
attracting first-time investors 
into the market ahead of the 
great wealth transfer
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P R O D U C T  S T R A T E G Y

Startups are iterating 
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capitalizing on digital asset 
classes ahead of incumbents
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costs and are posing fresh 
challenges for incumbents
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6

Mobile is core to acquiring millennials 
Daily hours spent on digital media per adult user rises on the back of mobile adoption

Source: Kleiner Perkins 2018 Internet Trends Report
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2.9

3.2

3.7
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Incumbents aren’t meeting the expectations of 
millennial customers on mobile
US IOS App Store ratings (out of 5)

VS.

Source: App Annie & CB Insights analysis
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Gamifying goals is one tactic to boost millennial 
engagement
Home Planning with Path
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Startups bet on clean UX/UI vs. household 
name brands

4M CUSTOMERS IN 3 YEARS
$100 BILLION TRANSACTED

3.6M CUSTOMERS IN 35 YEARS

VS.
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450 666 841 2,313 2,910 4,892 
9,547 13,297 

74,099 

100,173 
110,235 

143,253 

PNC TD COF MS GS C WFC JPM BAC FB MSFT AAPL

Millennials invest in brands they trust
Reported number of stock holders on Robinhood

Source: Robinhood (as of 3/26/18)
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into the market ahead of the 
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1.7 2 2 2 3.5 4 9 13.3

2015 2012 2013 2011 2013 2013 2006 2012

Fintech startups are attracting millions of 
first-time investors to the market
Total users (in millions)

Source: Company press releases

Year of 
launch:



19

1 3 3 3
1

1 6 6

Dec-17 Jan-18 Nov-17 Jan-14

Users before crypto Users added since crypto

Startups capitalizing on crypto virality see 
strong customer growth

M I L L E N N I A L S  &  T H E  C R Y P T O C U R R E N C Y  C R A Z E

4M

2M

9M 9M

Date of crypto 
feature launch:
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Fidelity Investments, a firm that oversees $2.5T in managed assets, is hiring 
to build a digital asset exchange, an internal job ad reviewed by Business Insider reveals.

The firm is also working on custody solutions for crypto, according to another job ad.

If Fidelity successfully launches these products, it would represent one of the biggest moves by 
a Wall Street firm into the market for digital assets.

Fidelity, a household name in American 
investing, is plotting a big move into 

cryptocurrency trading
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But there are still many barriers before crypto 
replaces financial services staples

Total assets invested in ETF’s
$4.7T

$282B
Total Market cap of all crypto currency

Source: BlackRock & CoinMarketCap
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The new attack vectors for wealth management
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Next gen-platforms are 
attracting first-time investors 
into the market ahead of the 
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6%

13%

39%

45%

20%

31%

38%

34%

59%

40%

18%

18%

8%

12%

3%

1%

6%

2%

1%

0%

How important is commission-free trading? 

Source: Charles Schwab 2018 Investor Study

18% 17%

23%

31%

2015 2016 2017 2018
Most important - I would 
move my account to a 
brokerage firm that offers 
commission-free ETFs

Very important- I only 
invest in commission-
free ETFs at my 
brokerage firm

Somewhat important-
it is not the only 
factor that I consider 
in my buying decision 

Not as important-
as other factors 

Not important 
at all

Millennials

Gen X

Baby
Boomers

Silent 
Generation

31% say commission free is the ‘most important’ 
factor when trading ETF’s with a brokerage

More than 50% of millennials & Gen X’ers would 
switch brokerages to trade commission-free
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Startups undercut incumbents with competitive & 
transparent fees

VS.

Management Fees

0.25%; first $10,000 
is managed free

0.25% to 0.40%, 
depending on plan

Trading Fees
$0 $0

Management Fees

0.35% 0.25% to 0.50%, 

Trading Fees
$6.95 $6.95 $4.95 $4.95
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“The evolution of financial services over the coming decade 
will be driven by new, beautifully designed products with 

new revenue models, offering more for less, and ultimately 
free to the end user. The push towards free will dramatically 
improve transparency, and ultimately open up existing and 
previously inaccessible financial products to a much wider 

pool of customers.”

Jan Hammer

General Partner
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Fintech startups will need to evolve services 
ahead of millennials’ demands

FIRST BEACH 
HEAD

DIGITAL WALLET ROBO-ADVISOR MICRO-INVESTING BROKERAGE PERSONAL FINANCE CRYPTO

NEXT PILLAR

BANK ACCOUNTS

REAL ESTATE

COLLEGE SAVINGS

BROKERAGE

LENDING

INSTITUTIONAL 
INVESTING

CRYPTOWEALTH 
MANAGEMENT

BANK ACCOUNTS

CRYPTO WEALTH 
MANAGEMENT

LENDING

BANK ACCOUNTS

INDEX INVESTINGMARGIN INVESTING

OPTIONS TRADING
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And incumbents will need to start positioning 
themselves accordingly
Total mentions of ‘millennial’ in earnings calls from Q1’08 – Q1’18

N E W  P A T H S .  S A M E  D R E A M .

Total mentions of ‘millennial’ 
in all earnings calls

Mentions of ‘millennial’ 
in earnings calls by: 
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