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DINING ON DISRUPTION

The startups and investors reshaping the food and beverage market.



WEBINAR RECORDING WILL BE DISTRIBUT
IMMEDIATELY AFTER

The presentation will also be sent to you. Feel free to share with colleagues. The resolution of
some slides may be suboptimal due to the webinar software. Those slides will look fine in the
presentation that we send you.

http://support.citrixonline.com/en_US/Webinar
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JOIN THE CONVERSATION ON TWITTER

g @cbinsights

@zoe leavitt

#CBIfoodtech




The technology market
Intelligence platform.

CB Insights software lets you predict, discuss, and
communicate emerging technology trends using data
in ways that are beyond human cognition.
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ABOUT THE PRESENTER

Zoe Leauvitt
Tech industry analyst & writer, CB Insights

Zoe Leavitt graduated from Stanford with a focus on Chinese and
Kpvsobmjtn/ ! Tifl!gsfwjpvtmz! xpslf
consumer finance business in Shanghai, and in equity research in
NYC. She currently covers CPG and food tech for CB Insights, and
her work is frequently cited in the WSJ, BloombergNYTimes, and

other outlets.

@zoe_|eavitt

©

zleavitt@cbinsights.com
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UPHEAVAL: NEW PLAYERS BEAT BIG FOOI

In 2016,Chobanil opdl fe! pvu! Hf of sbm! Nj mmtt! Zpgmbj u! up!
with $2B in annual sales.Chobaniraised $750M in debt from TPG Capital in 2014.

ONLY NATURAL INGREDIENIS

/ ‘T H@.AN[ ”——
= oiaBA S
CHOB. T .

GREEK YOGURT,
PNLY NATURAL INGR ED

GREEK Y J

&2 CBINSIGHTS www.chinsights.com 8



MARKET SHARE SHIFTS ACROSS SEGMEN

The success of small brands is making larger consumer products
companies rethink their market strategies

2pp

[l Private-label products

Small manufacturers

B _ 51 billion
SRS Medium manufacturers
-3.7% EE SiEE = $1 billion-$3 billion
Large manufacturers
Three-year Share Market share > $3 billion
compound annual of growth change
growth rate

Note: Numbers have been rounded up to the nearest percentage point.
Source: Euromonitor; Strategy& analysis
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http://www.strategyand.pwc.com/trend/2017-Consumer-Packaged-Goods-Trends

CORPORATES SCRAMBLE TO COMPETE

NESTLE FOCUSES ON G
OING DI -TO-
KELLOGG LAUNCNESUND TO CONSUMER AS ECOMMERCE SA’T_EECS)THT$5
%

INVEST IN FOOD STARTUPS
June 20, 2016 FORTUNE

February 17,2017

W Marketing Week

TO KEEP
EPSI SNAP UP 216 FOOD IN HEALTH DRIVE

BEVERAGE MAKERS

REET JOURNAL FINANCIAL TIMES

DR PEPPER, P
AL TERNATIVE
THE WALLST

BIG FOOD

BATTLE
o S MEAL-
ARTUPS FOR DII\II\IER-IS\IfXTlBOX

December 5 2016

November 22, 2016

B WALL STre Jogg
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http://fortune.com/2016/06/20/kellogg-launches-vc-fund/
https://www.wsj.com/articles/dr-pepper-snapple-to-acquire-bai-beverages-for-1-7-billion-1479816988
https://www.ft.com/content/83f05ea8-08a3-11e6-a623-b84d06a39ec2
https://www.marketingweek.com/2017/02/17/nestle-focuses-going-direct-consumers-ecommerce-sales-hit-5/
http://www.wsj.com/articles/big-food-tests-consumer-appetite-for-meal-kits-1480876183

BIG FOOD HOPES TO JUMP ON HEALTH TF

2015
TH E - 16.8%
11.4%
These claims, on new food items GLUTEN-FREE ORGANIC NO ARTIFICIAL NATURAL NON-GMO HIEH PROTEIN
that debuted from 2011 to 2015, 5 7o, PHEEEFWATIUEE COLOR
reveal what providers think 5.2% 3.9%
customers want. :
| -‘ ‘ ‘ -
HIGH FIBER VEGAN LOW FAT DAIRY-FREE LOW CALORIES  LACTOSE FREE L'Dw SODIUM
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http://fortune.com/2015/05/21/the-war-on-big-food/

AS FOOME&AINCREASES, COMPETITION

HEATS UP
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NicholasFereday

Executive Director, Rabobank
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Global food & beverage funding since 2012

$5.9 BILLION

adClOSS

1,300 DEALS




FUNDING OVERVIEW

Amid big funding numbers, what are investors prioritizing?
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:l FOOD & BEVERAGE GLOBAL ANNUAL FINANCING FOOD & BEVERAGE
v HISTORY STARTS 2017 OFF
201222017 YTD (3/20/17) 338 TUSPOHZ

Deals to food & beverage

(Full-Year Projection)

290 companies grew every
year 2012-2016, despite

- (Full-\zgr’lgi?ection) a funding dl’Op 2014-
204 2016.
154 If deal count and funding
continue at their current
Ssbuf!uispvhi!
. on track to see a record
high in funding and
- . - roughly stable deal
$452 $574 $919 $485 count.
2012 2013 2014 2015 2016 2017 YTD
(3/20/17)
mm Disclosed Funding ($M) — Deals &= CBINSIGHTS
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== FOOD & BEVERAGE GLOBAL QUARTERLY FINANCINGEE-R:- Yol RN AVARSHUR SIS

HISTORY NUMBERS TRENDING
R2 {2R2 2 8 L UPWARD OVER TIME
84
82 g1 : .
78 77 Gvoejoh!tq)lf
71 (2 boe! R5t 26-1! c
65 64 boosted by major private
58 equity rounds by
57 . .
52 51 Canadian dairy
48
43 conglomerate Agropur.
40
34 32
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FOOD & BEVERAGE DEALS BY PRODUCT CATEGORY maVANISIREe] =] FKS
20132017 YTD (3/13/17) ACROSS CATEGORIES

Since 2013, startups
offering condiments &
spices have attracted the
most deals, with
prominent startups such

bt! Tj s! Lfot |
emphasizing health &
sustainabllity in the
category.

Enhanced waters lead
the beverage category,
with startups selling
bottled water, flavored
water, maple water, etc.
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FOOD & BEVERAGE: MOST WELL FUNDED VC-BACKED STARTUPS

ACROSS SECTOR, TOP

DISCLOSEL
FUNDING SELECT INVESTORRANK

DISCLOSEL SELECT INVEST(Q

RANK COMPANY FUNDING

COMPANY

Q
suja

$196M

IMPOSSIBLE

$183M

revolution

foods. $146M

J
J

O

nT
ce

$124M

$120M

8

Hampton Creek
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Coca-Cola,
Boulder Brands
Investment
Group, Leonardo
DiCaprio

BLUE BOTTLE

COFFEE

Bill Gates, Khosla
Ventures, Google
Ventures,
Horizons
Ventures

Julic=ro

NewSchools

Venture Fund, FRS
Revolution, HEALTHY“
Catamount ENERGY’

Ventures

!
®

Nestle, Lurie
Investment Fund

SAMBAZON

Bill Gates, Khosla
Ventures,
Horizons
Ventures,

Founders Fund

BODYARMOR

$115M

$100M

$92M

$56M

$55M

Google Ventures,
Index Ventures,
True Ventures

Campbell Soup,
Google Ventures,
Kleiner Perkins
Caufield & Byers

Oak Investment
Partners, RRE
Ventures

Greenmont
Capital Partners,
Stonyfield Farm

Dr Pepper
Snapple Group,
Kobe Bryant

STARTUPS FOCUS ON
BEVERAGES

More than half of the
most highly-funded
startups focus on drinks.

Two 2 Impossible Foods
and Hampton Creeke
aim to replace animal
protein with plant protein.

Google Ventures and
Khosla Ventures each
Invested in three of the
top startups.

www.cbinsights.com 18



== MARKET MAP: THE FUTURE OF THE GROCERY STORI
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THESE STARTUPS
HAVE RAISED ROUGHLY

$2B IN FUNDING

www.cbinsights.com
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R FOOD & BEVERAGE DEAL SHARE BY COUNTRY US DOMINATES FOOD
W 20122017 YTD (3/20/17) STARTUP LANDSCAPE

Over 80% of deals to
food & beverage startups
since 2012 have gone to
US-based startups.

m United States

H India

m United Kingdom
France

m Canada

m Other

&= CBINSIGHTS
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THE UNITED STATES OF FOOD STARTUPS

&: CBINSIGHTS

NY, CA, CO ARE FOOD &
BEVERAGE HOTSPOTS

NY-based All Market,
maker of Vita Coco
coconut water, iIs the
most well-funded startup
on the map with $208M

(though not VC-backed).

CA ranks second with
Suja Juice, with $196M.

VA places third with
Shenandoah Growers
with $47M, followed by
MN and CO.

www.cbinsights.com 21



WHAT ARE THE LEADING TRENDS IN FC
BEVERAGE PRODUCTS?




Plant protein takes off

Plants are increasingly replacing traditional meat and dairy products.
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SMART MONBXCFOOD & BEVERAGE INVESTMENTS VEGETABLES EARN
1/1/20133/1/2017 SMART MONEY FOCUS

The majority of smart
npofztt!lgppe!
Investments is in plant

© 4| suopew - protein.
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protein has the potential
to disrupt the entire meat
and dairy industry.
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data-driven list of the top 24 venture capital
firms, based on past performance and exit

history.
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PLANT PROTEIN BRINGS BENEFITS

Gps!ui f!fowjsponfouzZz Zboe! gps'!qgfstpobm!ifbmui

If everyone consumed a sustainable diet, we'd reduce food- The world could save a collective $730 billion in health care by
related greenhouse gas emissions reducing meat consumption
Global adoption of a sustainable diet would reduce food-related emissions by 29 Research from the University of Oxford estimates that billions of dollars could be
percent, using 2050 estimates saved if people cut down to expert-recommended dietary guidelines.
0 200 400 600
0 10 20 30 40
World $734.68
World 28.9
Developed nations $409.15
Developed countries 37.2
Developing nations $325.53
Developing countries 26.6
ping United States $178.99
China 49.7 China $148.94
Brazil 48.9 EU-27 $131.12
us. 35.2 Brazil $35.37
India | 1.2 India $21.05
) o ) . The dietary guidelines are based on recommendations by the Food and Agriculture
The dietary guideline are based on recommendations by the Food and Agriculture Organization of the United Nations, World Health Organization and World Cancer Research
Organization of the U.N., the WHO and the World Cancer Research Fund. It allows no more Fund. It allows no more than 0.6 pounds of red meat per week, 50 grams per day of sugar and
than .6 pounds of red meat per week and 2,300 calories a day. 2,300 calories per day.
Source: Springmann, et. al. WAPO.ST/WONKBLOG Source: Springmann et al.

RACHEL PREMACK/THE WASHINGTON POST
&2 CBINSIGHTS Source:Washington Post www.chinsights.com 25



https://www.washingtonpost.com/news/wonk/wp/2016/06/30/how-meat-is-destroying-the-planet-in-seven-charts/?utm_term=.a91153b9f7ae

PLANT PROTEIN: VENTHIREALE RETURNS?
Value of the US beef industry:

$105 BILLION
In 2015

Startups that create viable processes for plant protein-could scale beyond singlgroduct
verticals to ultimately could serve multiple billion-dollar industries.

&2 CBINSIGHTS Source:US Dept of Agriculture


https://www.ers.usda.gov/topics/animal-products/cattle-beef/statistics-information.aspx

PLANTS CAN REINVENT THE BURGER

Impossible Foods uses molecular engineering to create burgers from plantbased inputs, using
no antibiotics or hormones. Its burgers are currently available at a limited number of restaurants,
and they aim to taste, and even bleed, just like meat burgers. Impossible Foods raised $183M in
disclosed funding from Khosla Ventures, Google Ventures, Bill Gates and others.

® 0

2013 2014 2015 2016

Diaht Tatal Funding

. $183M
56 days

since lastfunding

THE
IMPOSSIBLE
BURGER

It's here. A delicious burger made entirely from plants
for people who love meat. No more compromises.
Ready for an introduction?
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IMPOSSIBLE FOODS ROLLS OUT PRODUC
FACILITY, PLANS TO SERVE 1K RESTAURA

ITXt!ltdpsft! {fsp!
vegan or vegetarian buys our
burger. The more of a meat

lover they are, the more they
bsf! pvs!ubshful

Patrick Brown, MD, PhD
Founder & CEO, Impossible Foods

&2 CBINSIGHTS www.chinsights.com 28


https://qz.com/939320/a-startup-says-it-can-now-produce-enough-for-4-million-meatless-burgers-a-month/

MEAT LEADER BACKS PLANT PROTEIN

Jo!Uztpo! Gppett!gjstu!jowftunfou!uispvhil!lUztpc¢
protein-based burgers & frozen meat. Beyond Meat is currently sold in Walmart, Target,
Safeway, and other stores.

FUTURE OF PROTEIN  PRODUCTS  RECIPES

AVAILABLE IN THE REFRIGERATED & FROZEN SECTION OF

WALMART, TARGET, SPROUTS, PUBLIX,
VONS, SAFEWAY AND MANY MORE

FIND THE NEAREST BEYOND MEAT RETAILER NEAR YOU &

&S CBINSIGHTS



TYSON PREDICTS PLANT PROTEIN GROW

T Q mimased protein Is growing
almost, at this point, a little

faster than animal-based, so |
think the migration may
dpoujovf!jolul b

Tom Hayes
CEO, Tyson Foods
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https://qz.com/927731/the-ceo-of-tyson-foods-tsn-americas-biggest-processor-of-meat-is-betting-on-a-future-of-plant-based-meatless-food/
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